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Challenges:

•	Creation of a terminology 
	 database enabling 
	 consistency of language 
	 across the company 

•	Interactive style and 
	 terminology auditing

•	Translation-oriented 
	 authoring

•	Integration of the auditing 
	 system with the company’s 
	 Intranet

FIDUCIA IT AG is one of Germany’s leading application service providers for the financial 

services industry. In the sophisticated software used for financial activities, the language 

of the user interface and the online help tool is critical to usability and market success. 

With this in mind, FIDUCIA IT considers the creation of a uniform terminology, to be 

used across the entire company, as an essential element of its market offering.

 Challenge.
The various pockets of different terminology in use in the company (e.g., banking 

terminology, FIDUCIA IT corporate language and general IT-related terms) needed to 

be consolidated and standardized. The goal was to develop a consistent set of terms 

for each individual technical vocabulary, which could then be embedded in a stan-

dardized FIDUCIA IT company terminology, ensuring consistent communication of the 

corporate identity. To accomplish this, the introduction of an enterprise-wide termino-

logy management system was required. In addition to assisting in activities related to 

language use and style auditing, this system also needed to facilitate the authoring of 

translation-ready documents.  

 Approach.
As a first step in standardizing the company’s internal use of language, an enterprise-

wide terminology database was compiled. This is a key component in an Intranet- and 

knowledge-management system. For the process of text extraction, management and 

auditing, FIDUCIA IT used the acrolinx IQ™ tool, a language-auditing solution based on 

linguistic intelligence. Various modules of the complete acrolinx solution were emplo-



yed along with a Web-based database for managing and auditing terminology. Plug-ins 

for Microsoft Word, PowerPoint, Adobe FrameMaker and XMetaL were installed on all 

end-user workstations, making it possible to audit terminology and language style 

online. Additional plug-ins enabled use of the acrolinx functions inside Lotus Notes and 

other internal enterprise applications, while the acrolinx Term Browser provided read-

only access to the terminology database. Seeking to ensure enterprise-wide adoption, 

FIDUCIA.IT held intensive workshops and tutorials during the introduction of acrolinx 

IQ™, with support sessions for the marketing and communication, customer care, and 

training/consulting/coaching divisions.    

 Results.
All FIDUCIA IT employees now have access to the terminology database and are connec-

ted to the audit system as a result of the integration of the acrolinx IQ™ Server. This 

permits the interactive auditing of terminology and language style in every work envi-

ronment. Predetermined style rules govern the various specialized vocabularies within 

the company. Rules for the specialized banking and corporate terminologies are already 

in use. Style criteria adapted for presentations are currently being tested as part of a 

pilot project. Having a terminology management system and a set of style conventions 

has helped the company attain a consistent and standardized use of language. This is 

now applied both internally and externally, and has proven to be a valuable company 

asset. It also means that FIDUCIA IT’s internal language use has been optimized for 

internationalization

Company brief: FIDUCIA IT AG
›››	 One of Germany’s leading IT service providers

›››	 Largest service provider in the BVR cooperative banking group

›››	 Locations: Karlsruhe and Aschheim bei München (Germany)

›››	 Employees*: 2,800

›››	 Turnover*: €682 Million

›››	 Processing volume in Data Processing Center: Data from:

		  ›››	 790 Banks

		  ›››	 25,363 ATM Machines

		  ›››	 15.98 Million Checking Accounts

		  ›››	 5.6 Million Online Banking Accounts

		  ›››	 3.4 Billion Itemized Transactions p.a.

›››	 Participates in “Initiative 21,” which aims to foster innovative strength 

	 and growth in Germany

	 * figures from financial year 2008

Benefits:

•	Standardization of  
	 terminology across the  
	 company, thus producing  
	 consistency across the  
	 company’s various divisions  

•	Harmonization of the  
	 company’s specialized  
	 languages  

•	Creation of a linguistic  
	 foundation for the company’s  
	 internationalization  

•	Optimization of the corporate  
	 resources terminology

www.acrolinx.com

acrolinx is a registered trademark of the acrolinx GmbH.


