Turn Chaos into Opportunity
for Customer Support!

Shape Your Content Around
Customer Needs with Acrolinx
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The best part of customer support is providing
the answers customers need, so they can feel
iIndependently successful with your product.

73% of consumers want to solve product and service issues on their own according to the Aspect Consumer
Experience Index. Nearly a third of all consumers would rather “clean a toilet” than talk to customer service. Ouch!
Great customer support provides content that addresses customer needs, so they can feel independently successful
with the product and service.

From technical documentation to support and training materials, you need a clear and consistent message across
different teams and locations. Acrolinx helps you deliver a more consistent message through your user interface or
online service center by giving your support teams one clear voice.

Acrolinx guides your support team to write content that's clear, consistent, and usable. With Acrolinx, customer
support teams can reduce customer calls, close tickets faster than before, and determine how well their content
meets customer needs.
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Acrolinx: One Clear Voice

Acrolinx is an Al powered platform that eliminates content chaos and delivers strategy-aligned content at scale.
It captures the way your enterprise communicates, aligns your content with your guidelines, shortens your
editorial process with automation, and improves efficiency with Analytics insights.

Make sure your customers can find clear and consistent content across every support platform. Acrolinx ensures
your teams use the same product terminology and style, brings down your word count, and lowers the cost of

localization and translation.

Keep your customers loyal and happy with helpful content that improves Customer Self-Service.

More Than Just Solutions: M ! Vs
Create Knowledge While Solving Issues — —

-~

Acrolinx tackles content stress in customer support teams /
by answering questions like:

—
)

—> How do you solve cases and answer customer inquiries faster?

- Do you have enough resources to create a knowledge-centric
environment?

- How do you improve your customer service on a budget?

- How do you create documentation as a by-product of solving
problems?

—> Does all your content fit your audience and purpose?

—> Can your customers find what they need?

- Do regional variants match local requirements and is
translation easy?
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How Acrolinx Works: Capture, Align, Analyze.

SO {0}

Capture Analyze

Align

Acrolinx integrates directly into your content process. It provides clarity, efficiency,
and insight by:

1. Capturing your goals: Acrolinx learns the tone of voice, terminology, and guidelines that align with your goals. You
can teach Acrolinx your guidelines for support content and create subsets of guidance for types of content or
audiences.

2. Aligning content with strategy: The Sidebar supports writers with access to your content guidelines and provides
instant feedback about clarity, consistency, tone, and language as they create content. You can also choose to
embed our Automated Check into any stage of your content creation process. This streamlines writing, review, and
editing, so you can pay more attention to customer interactions.

3. Analyzing your output: See how your content is performing on the Analytics Dashboard. It's packed with tools
like content comparisons, trend analyses, quality, and improvement metrics. You can improve your guidelines and
adjust them for different types of support content.
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Jump on the Automation-ship for Better
Customer Relationships

A known strategy that boosts customer interactions is treating customer service teams as if they're the buyers

of your product. Happy employees are likely to share their satisfaction with your customers. Automation frees up
employees to focus on delivering an amazing customer experience. Write better content from the first draft, and
let Acrolinx do the final check before publication.

There are several options to use the Automated Check in your processes.
Examples of automated integrations include:

v
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Batch checking several documents at once with a single click
Scheduled batch checking of entire content inventories

Automated checking of individual content pieces as they're created

In a Content Management System (CMS) before you publish or translate
Automated checks at every step (save, import, publish)

Automated website checking at regular intervals

You can use the Acrolinx Platform API or the Command Line Interface (CLI) to integrate
the Automated Check into different stages of your workflow. You decide how often it
automatically scans throughout the content lifecycle. It acts as a quality gate, checking

that content meets your objectives at every stage of the process. You can then see

how well your content scores in the Scorecard or explore your content’s strengths and
weaknesses with the Acrolinx Analytics dashboard.

. ACROLINX .
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CONTENT STRATEGY
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By simplifying your customer journey with Analytics insights, efficiency and automation, your team can
focus on their human sensitivity and creating better customer interactions.
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