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The Value of Educational Content

41% of financial services organizations believe their key challenge over the next two years is improving
customer experience, according to recent market research. More and more people are motivated to self-
manage their finances, because non-bank competitors are providing a better customer experience with
helpful, personalized content.

So how do you eclipse your competitors and become a source of knowledge for your customers?

25% of millennials rate educational content as an important feature when choosing a financial service.
They want clear content that helps them reach their financial goals.

Clear content shows you have nothing to hide, which builds customer trust and loyalty. If your content is
confusing, customers are more likely to change financial service providers.

Acrolinx helps you write readable support content and tutorials. It reduces the stress of endless review
rounds and gives you more time to focus on customer interactions.

Acrolinx: One Clear Voice

So what is Acrolinx? Acrolinx is an Al powered
platform that eliminates content chaos and
delivers strategy-aligned content at scale. It
captures the way your enterprise communicates,
aligns your content with your guidelines,
shortens your editorial process with automation,

and analyzes the performance of your entire
content operation.

Customers want financial advice and 24/7 access to customer support
through a user-friendly interface, accessible on all of their devices. Acrolinx
makes support content easy to read and keeps it legally compliant, across all
channels. Our platform helps with consistent product terminology from your
online help center to your Ul strings to reduce your incoming support tickets.
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Are Your Customers Just Not Buying It?

Most customers don't buy into the ‘hard sell’ and financial jargon, they want a relationship with advice
on the topics they care about. The greatest challenge financial organizations have, is changing their
physical presence to a more digital, experience-based one.

6 Reasons Customer Support Teams Love Using Acrolinx

. Acrolinx helps you use consistent product terminology, so you can provide a more
coherent customer experience throughout all your content touchpoints.

. You'll avoid words and phrases that place your enterprise at risk.

. Fewer review rounds mean more time to produce educational content within your

budget and deadlines. It's easier to develop online courses without hiring additional
resources.

. Support content is clear, readable, and easy to find.
. Consistent terminology means fewer words and more savings in translation costs.

. Automated Checks relieve teams from repetitive tasks so they can focus on making
customers happy.

Oh, and you can use Acrolinx
anywhere you create content!

e “» 0

il I




Customer Focused Value Creation

Build Customer Trust Within Financial Services

How Acrolinx Works: Capture, Align, Analyze.

Acrolinx integrates directly into your content process. It provides clarity,
efficiency, and insight by:

1. Capturing your goals:Acrolinx learns the tone of voice, terminology, and guidelines that
align with your goals. You can teach Acrolinx your guidelines for support content and create
subsets of guidance for types of content or audiences.

2. Aligning content with strategy: The Sidebar supports writers with access to your content
guidelines and provides instant feedback about clarity, consistency, tone, and language as
they create content. You can also choose to embed our Automated Check into any stage of
your content creation process. This streamlines writing, review, and editing, so you can pay
more attention to customer interactions.

3. Analyzing your output:See how your content is performing on the Analytics Dashboard. It's
packed with tools like content comparisons, trend analysis, quality, and improvement metrics.
You can improve your guidelines and adjust them for different types of support content.
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Get the Right Content to the Right Customers

Be Cool Without the Risk

Acrolinx gives you the oversight and control to update any regulatory changes in terminology, and apply them instantly
across the entire company. Acrolinx makes it easier to implement change with full control over the process. As the
financial services industry hires more content creators, Acrolinx helps train new employees. It allows for easy onboarding
without concerns if their content is compliant, right from the first draft.

Write for Different Audiences

Acrolinx measures the effectiveness of your content, by providing insights to how well content fits your intended audience.
Clarity, Tone of Voice and Audience Types can help financial sectors speak to different age groups (everywhere between
millennials and baby boomers). Financial services executives can then prove the value of compliance to employees by
showing an improved ROI thanks to consistent, compliant content written in a language everyone can understand.

Improve Educational Content

Educational content has proven effective at both attracting customers and building customer loyalty. Acrolinx supports
the production of educational content with automation (reducing editing rounds). It reduces the overall cost of developing
online courses/informative content ensures writers are creating engaging and interesting video scripts, e-book, workshop

materials, and blog posts.

Acrolinx:Wherever you Create Content

Acrolinx helps you create efficient, personalized experiences across the entire customer journey.
With clear and consistent content that covers all touchpoints, you enable your customers to

interact with your brand in the way they want, where they want.




Our Story

Built on Science

Acrolinx was born at the German Research Center for Artificial Intelligence, and raised by a brainy bunch of Al

Language experts. We taught Acrolinx that language is diverse, complex, and rich. Driven by the challenge to solve

issues with content creation and brand communication, Acrolinx is constantly in development by people who love

language and technology.

Our platform helps you create content that is more findable, readable, and enjoyable. Your strategic communication

goals are our business. We help you tell your story in a way that wows your audience from start to finish.

Award-Winning Platform

We're proud to serve some of the most recognized brands in the world, and humbled to be recognized with numerous

industry awards for great platform and service.

We serve the World's Greatest Brands
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