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The Experience Factor

When choosing a financial services solution, consumers look for personalized content that doesn't just explain the
product clearly, but also empowers them to reach their financial goals.

The challenge traditional banks face, is that often, consumers view financial institutions as old fashioned and
complex, which makes them appear less trustworthy.

Traditional financial institutions are competing with emerging financial service providers that create more captivating
content. Without the same regulatory limitations as traditional financial organizations, competing firms can use data
to write content that's better tailored to consumers’ needs.

So when more and more people are using financial services outside their traditional bank, how do you create content

to reach a wider target audience and keep up with your competition?

Acrolinx: One Clear Voice

Acrolinx is an Al powered platform that helps you implement digital transformation and align your content with your
strategy. It helps you craft personal, on-brand content that's consistent across all your channels and platforms.

Acrolinx delivers strategy-aligned content at scale. It captures the way your enterprise communicates, aligns your
content with your guidelines, shortens your editorial process with automation, and analyzes the performance of your
entire content operation.

Demonstrate to consumers that
you understand their financial
aspirations using their language.
You can adjust your tone of voice,
style, and clarity to write better
content from the first draft.

With Acrolinx, you'll experience
time and cost savings with
smoother workflows and faster
legal approval before publication.
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Are Your Customers Just Not Buying It?

Consumers don't buy into the ‘hard sell’ and financial jargon. They want a relationship with advice and education
on the topics they care about. The greatest challenge financial marketers have, is changing their physical
presence to a more digital, experience-based one.

5 Reasons Financial Marketers Love Using Acrolinx

Attract customers faster and get more views with content that better connects you to your
audience.

Increase the adoption of digital channels with more e-books, financial education content,
and blog posts that won't break the budget.

Speed up your content process by writing legally compliant content right from the first draft.

Navigate legacy systems, rules, and regulations with a platform that gives you complete
oversight and control.

You can use Acrolinx absolutely everywhere you create content!

Educational content is proving to be the number one engagement tool for financial
services institutions. Acrolinx helps you create engaging digital content such

as online financial literacy courses, e-books, and video scripts with consistent
terminology and fewer review rounds. As a result, you can enjoy faster workflows
and significant cost savings.
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Attract, Engage, and Convert with Digital Content

How Acrolinx Works: Capture, Align, Analyze.

Acrolinx integrates directly into your content process. It provides clarity,
efficiency, and insight by:

1.

Capturing your goals: Acrolinx learns the tone of voice, terminology, and guidelines that
align with your goals. You can teach Acrolinx your guidelines for support content and create
subsets of guidance for types of content or audiences.

Aligning content with strategy: The Sidebar supports writers with access to your content
guidelines and provides instant feedback about clarity, consistency, tone, and language as
they create content. You can also choose to embed our Automated Check into any stage of
your content creation process. This streamlines writing, review, and editing, so you can focus
on the impact of your content.

Analyzing your output: See how your content is performing on the Analytics Dashboard. It's
packed with tools like content comparisons, trend analysis, quality, and improvement metrics.
You can improve your guidelines and adjust them as your target audience evolves.
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Attractive & Engaging Content
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Attract, Engage, and Convert with Digital Content

Effective Content = Bigger Impact

Using the power of insight, automation and efficiency, Acrolinx helps you create
engaging content that keeps your words and phrases compliant with industry regulations
while helping you attract new customers. Never worry again about using incompliant

terminology in times of regulatory uncertainty.

Content
Journey

Marketing & Communication

Content Touchpoint

Branding,
Messaging &
Positioning

Brochures

eBooks

Website

Whitepapers

Social Media

Case Studies

Blog Posts

Infographics

Slideshares

The Acrolinx Value
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Improved brand
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Audience-based,
personalized content

o

In-content keyword
discovery & targeting
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Improved content
engagement

Improved # of leads &
conversions

Integrations
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Content Analyzer

Adobe AEM Adobe InDesign

Adobe InCopy
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Drupal Firefox
Google Docs Google Slides
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Microsoft PowerPoint Microsoft Word
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Safari WordPress

salesforce

Salesforce

Microsoft Outlook




Our Story

Built on Science

Acrolinx was born at the German Research Center for Artificial Intelligence, and raised by a brainy bunch of Al Language
experts. We taught Acrolinx that language is diverse, complex, and rich. Driven by the challenge to solve issues with
content creation and brand communication, Acrolinx is constantly in development by people who love language and
technology.

Our platform helps you create content that is more findable, readable, and enjoyable. Your strategic communication
goals are our business. We help you tell your story in a way that wows your audience from start to finish.

Award-Winning Platform

We're proud to serve some of the most recognized brands in the world, and humbled to be recognized with numerous

industry awards for great platform and service.

We Serve the World's Greatest Brands

Acrolinx® is a trademark of Acrolinx GmbH. Copyright © 2019, Acrolinx GmbH, all rights reserved
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