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Get off the Conveyor Belt of Boring Content

According to recent market research, only 30% of manufacturing marketers believe they're effectively using
content marketing. The biggest challenges are not enough time and the inability to measure what makes
content effective.

Your product or service has to pass through several layers of approval before a purchase decision is made.
And 68% of manufacturing content marketers find it difficult to create content that appeals to multilevel
roles within their target audience.

Engineers and decision makers need content that clearly explains complex information with consistent
terminology. Acrolinx gives you the option to adjust your clarity and tone of voice to suit different
audiences. It helps your teams write technically accurate content, with words and phrases that everyone
can understand. By prioritizing clarity right from the first draft, Acrolinx also reduces feedback rounds and
editorial bottlenecks.

52% of manufacturing executives say that their company finds it harder and harder to stand out from their
competitors based on product differentiation. That's why your content needs to do more than provide
accurate product information; it needs to speak to your audience. Acrolinx helps make that happen.

Acrolinx: One Clear Voice

Acrolinx is an Al powered platform that
eliminates content chaos and delivers
strategy-aligned content at scale.

It captures the way your enterprise
communicates, aligns your content with
your guidelines, shortens your editorial
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process with automation, and analyzes
the performance of your entire content
operation.
Our technology helps you write strategy-
aligned content for each layer of the
decision-making process, so you can ‘
effectively target different stakeholders at
each stage of the buyer journey.
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Complex Content - Simple Workflows

Traditional B2B marketing content includes whitepapers, eBooks, blog posts, videos etc. But engineers
also need attractive and downloadable product information and digital product content. Acrolinx
makes sure your product terminology is consistent and engaging across every piece of content.

5 Reasons Manufacturing Marketers Love Acrolinx

1.

Write consistent content in the language of your audience with consistent style, tone and terminology
throughout the entire buyer journey.

Embed Automated Checks into your content creation workflow to maximize efficiency. You use
automation in other areas of manufacturing, why not also in content production?

Acrolinx helps you use the right keywords to make your content findable, which is important when
Google reports that 71% of B2B buyers start their brand research with a generic search.

Balance technically accurate content with engaging content. Engineers communicate differently
than other marketing audiences, but that doesn’t mean technical content has to be boring.

Acrolinx cuts costs associated with content creation by reducing editorial bottlenecks and increasing
time to market.

Integrate Acrolinx wherever you create content.
Experience a straightforward writing, editing, and review

process. Keep industry research, ebooks and blog posts
clear, engaging, and legally compliant.
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How Acrolinx Works: Capture, Align, Analyze.

Acrolinx integrates directly into your content process. It provides clarity,
efficiency, and insight by:

1. Capturing your goals: Acrolinx learns the tone of voice, terminology, and guidelines that
align with your goals. You can teach Acrolinx your guidelines for support content and create
subsets of guidance for different types of content and different levels of subject-matter
experts.

2. Aligning content with strategy: The Sidebar supports writers with access to your content
guidelines and provides instant feedback about clarity, consistency, tone, and language as
they create content. You can also choose to embed our Automated Check into any stage of
your content creation process to make sure your case studies, blog posts and brochures are
clear and consistent.

3. Analyzing your output: See how your content is performing on the Analytics Dashboard. It's
packed with tools like content comparisons, trend analysis, quality, and improvement metrics.
Use these insights to measure the ROl of your content, and adjust your guidelines as needed.



The Automated Check
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y Publishing Has Become Essential to the Growth
Every Business

of the fundamental and important takeaways from Forbes's recent report is that

shing is essential for business growth. We at MyDeMo, Inc. couldn’t agree more. As it turn
either could many of the more than 360 marketing executives Forbes surveyed as part of
search.

t, 96 percent of them agreed that “the quality and structure of their marketing content is
Intial to achieving their growth goals and increasingly defines the job of the CMO." Not only
it's also noted by more than 70 percent that the “effectiveness of their marketing content
tly impacts their ability to drive top-line growth with digital, social and mobile

ologies supporting core branding, demand generation, and value-selling programs.”
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Reach your Content Goals Faster with Automation

Industrial workplaces use automation for more efficient production lines. It relieves people from mundane
and repetitive tasks, and reduces the risk of human error.

So why not considering automating your content workflow? Our Automated Checks speed up editorial cycles
to save time and lower costs, and keep content creators focused on writing informative, accurate content.

For higher output and increased productivity, Acrolinx offers Automated Checks via the Command Line
Interface (CLI) or the Acrolinx Platform API. You can simply choose where you'd like automatic scans in the
content lifecycle, and Acrolinx does the rest.

The Automated Check integrates into different stages of your content process and lets you automate
scans throughout the content lifecycle. It acts as a quality gate, checking that content meets your
objectives at every stage of the process. You can then see how well your content scores in the Scorecard
or dive deeper into your content’s strengths and weaknesses with the Acrolinx Analytics Dashboard.

PUBLISH

CONTENT STRATEGY CREATE DRAFT

There are several options to use the Automated Check in your processes.

Examples of automated integrations include:

+ Checking several documents at once with a single click

* Scheduled batch checking of entire content inventories

+  Automated checking of individual content pieces as they're created

+ In a Content Management System (CMS) before you publish or translate
+ Automated checks at every step (save, import, publish)

+ Automated website checking at regular intervals

Automation helps you stick to your publishing schedule by reducing editorial bottlenecks and supasses the
results that can be achieved by manual editing. That means faster time to market, less wasted content, and
greater impact. No matter who's writing your blog posts, whitepapers, web content or brochures, Acrolinx
aligns every piece of content with your brand voice and guides you to write strategy-aligned content at scale.




Our Story

Built on Science

Acrolinx was born at the German Research Center for Artificial Intelligence, and raised by a brainy bunch of Al Language

experts. We taught Acrolinx that language is diverse, complex, and rich. Driven by the challenge to solve issues with

content creation and brand communication, Acrolinx is constantly in development by people who love language and

technology.

Our platform helps you create content that is more findable, readable, and enjoyable. Your strategic communication

goals are our business. We help you tell your story in a way that wows your audience.

Award-Winning Platform

We're proud to serve some of the most recognized brands in the world, and humbled to be recognized with numerous

industry awards for great platform and service.
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