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Better Together

A merger or acquisition requires some major changes, and it's normal to expect an initial period of chaos. One of the
most important elements of change, is your content. It needs to undergo radical transformation to represent your new
enterprise. In this case, it's challenging to merge two different brand voices and transform legacy content to promote
your new enterprise and communicate to your customer base. Sadly, poor governance is one of the key reasons that

cause mergers and acquisitions to fail.

To maintain customer confidence and loyalty, your future content needs to maintain a consistent style, tone and
terminology. Wouldn't it be great if there was a way to automate large-scale changes to your content and keep it aligned
to your expectations as your enterprise evolves.

Content is the Glue

Your content is what shapes and solidifies your new identity post merger or acquisition. It's the only thing that connects
you to new prospects and maintains existing customers' confidence. In short, it's the glue that adheres two companies

to one common goal.

Acrolinx streamlines your content creation process and makes it easy to produce personalized content that’s aligned
with your new brand. Transform content chaos into the very glue that keeps your teams together!

Acrolinx: Better Content. Faster.

Acrolinx is an Al powered platform that eliminates content chaos and delivers strategy-aligned content at scale. It
captures the way your enterprise communicates, aligns your content with your guidelines, shortens your editorial
process with automation, and analyzes the performance of your entire content operation. Bring your teams together so
all future content speaks with one voice!



From Mess to Success
Content That Brings You Together

How Acrolinx Works: Capture, Align, Analyze.

Acrolinx integrates directly into your content process. It provides clarity,
efficiency, and insight by:

1. Capturing your goals: Acrolinx learns the tone of voice, terminology, and guidelines that align with your goals. You
can teach Acrolinx your guidelines for support content and create subsets of guidance for types of content or
audiences.

2. Aligning content with strategy: The Sidebar supports writers with access to your content guidelines and provides
instant feedback about clarity, consistency, tone, and language as they create content. You can also choose to
embed our Automated Check into any stage of your content creation process. This streamlines writing, review, and
editing, so you can pay more attention to customer interactions.

3. Analyzing your output: See how your content is performing on the Analytics Dashboard. It's packed with tools
like content comparisons, trend analyses, quality, and improvement metrics. You can improve your guidelines and
adjust them for different types of support content.
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From Mess to Success

Automate to Celebrate

Mergers and acquisitions are stressfull By the time the transition phase is over, everyone is too exhausted to
celebrate the success of the M&A. Despite extensive planning, time and resources are stretched. Key players are

occupied with big decisions, which can cause them to neglect more immediate issues.

There are several options to use the Automated Check in your processes.
Examples of automated integrations include:

Batch checking several documents at once with a single click

Scheduled batch checking of entire content inventories
Automated checking of individual content pieces as they're created
In a Content Management System (CMS) before you publish or translate

Automated checks at every step (save, import, publish)
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Automated website checking at regular intervals

You can use the Acrolinx Platform API or the Command Line Interface (CLI) to integrate the
Automated Check into different stages of your workflow. You decide how often it automatically
scans throughout the content lifecycle. It acts as a quality gate, checking how well content aligns
with your strategy at every stage. You can then see how well your content scores in the Scorecard
or explore your content’s strengths and weaknesses with the Acrolinx Analytics dashboards.

CREATE DRAFT REVIEW PUBLISH




From Mess to Success

5 Reasons Why Your Merger (or Acquisition)
Needs Acrolinx

New Brand Implementation
Transform legacy content and align future content to your new
brand strategy with just a few clicks.

Significant Cost & Time Savings

Produce better content right from the first draft to reduce costs
associated with lengthy review cycles. Everyone is held to the same
standards that you customized to fit your objectives.

Accurate & Consistent Terminology
Instantly update your terminology so all your teams talk about your
products or services the same way.

Enterprise-wide Alignment

Define the tone of voice, style, and clarity of your content, so your
internal teams and customers go through the transition phase
without confusion.

Compliance & Governance

Guide your content creators to use compliant language. From
product documentation, to marketing content and legal contracts,
make sure every piece of content is readable and legally sound.




From Mess to Success

Acrolinx helps organizations going through mergers and acquisitions stay organized and
reach their goals with less content stress. Get more out of your M&A by defining your new
brand strategy, giving writers across all teams and locations the tools to use the correct

style, tone, and terminology.

Using the power of insight, efficiency, and automation, Acrolinx provides an effective

solution for introducing your new brand identity to the world.

Keep every piece of content on brand, and instantly implement changes to your guidelines
as your enterprise expands.
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www.acrolinx.com


http://www.acrolinx.com

